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XBIC

ORBIC: spherical; orbicular; orblike; circular

The name ORBIC indicates a complete union between two
organisations with no beginning or end, subscribing to the
principles of equality. Our values and ethics, that extend
professionally and personally, reflect on the nature of our
client relationships that are wholistic and consistent.

ORBIC as a spherical three-dimensional shape,
accentuates our core values and ethics and the depth
thereof.

a multifaceted and
dynamic design firm...

...located in the vibrant
city of Mbombela,
Mpumalanga.



This, for us, is our definitive
value that gives us our edge in
todays competitive market.

We pride ourselves in being
trustworthy and fully committed
to growing our reputation as a
dependable and authentic firm.

Reflected in our customer
orientated nature is our passion
for people.

RELIABILITY ORBIC's diverse thinking and

inclusive office environment

provides a positive base from
which our employees advance.

PEOQPLE

Our originality and
resourcefulness enables us to
successfully address diverse

design challenges and translate
progressive ideas intfo an
innovative yet familiar context.

CREATIVITY

‘w©

A
o




INTEGRITY

ORBIC is a fair, open and
honest firm.

These characteristics drive our
core vales and are a
non-negotiable condition of
running our business
successfully.

ECOLOGICAL
AWARENESS

Ecological responsibility is a
growing concern as we start to
see the effects of abuse on our

planet. We have decided to play

an active role and contribute
meaningfully towards this cause.

We are constantly expanding our

knowledge and expertise on this
front to enure a valuable
facilitation thereof.

SOCIAL
AWARENESS

We pride ourselves on our
open door policy. ORBIC's
approachable nature allows us
to focus our efforts on those
who have not had the
educational opportunity to
further themselves in
architecture.

We have employed, coached,
mentored and offered bursaries
to talented individuals.




The development of the
concept to the extent
where the construction of
the building is clear.

We co-ordinate spatial

DESIGN factors with professional

DEVELOPMENT consultants and review

the design based on their
input.

ASSESSMENT

& DEFINITION EVERY PROJECT IS APPROACHED

WITH A TAILOR-MADE SERVICE PACKAGE
TO SUIT EACH CLIENT SPECIFICALLY.

ORBIC Architects submit and

g b Refining of construction
facilitate on behalf of our clients drawings, schedules,
DESIGN concerning Home Owners specifications and contracts.
Assocliations, Aesthetic/Planning
Each project has its own Commissions, Site Development
requirements with regards CONCEPT

to the physical site,
planning implications,
statutory regulations and
budget.

Bt AN We co-ordinate the tender
Plans and Building Approval Plans. process and assist in the
appointment of a qualified

contfractor.

Inspections and quality control
We utilise this data to

will be done during the
adsdsnonr clinntan o A broad outline is prepared building process.
Fasran: the bass that aids in planning
gppgrooc’h and the possible configurations and
professionals needed for tThemes.

the project. We advise our client on

technical and functional COUNC“—
characteristics, budget and SUBMISSIONS

the time-frame of the
project.
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Submission to authorities is
prepared.

TECHNICAL
DOCUMENTATION
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URBAN
DESIGN

We have developed a
special affinity fo being
involved with the urban

design of projects.

Being directly involved
from the birth of the
project in all aspects
allows us to create
superior products and

developments.
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Ranging from shop
|NTER|OR . layouts to private
DESIGN homes, ORBIC can assist

in the interior design of
any project.

OQur graphics
department aids in
professional visual
layouts, logos and

designs to complement
marketing action that
our client wishes to
take.

75 GRAPHIC
& DESIGN
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MARKETING &
PRESENTATION

ORBIC produces a wide
variety of visual aids,
printed media or
multi-media, specific to
the required market.

The creation of a virtual
environment can be
modelled to produce

realistic and artistic 3D 3D

renderings which enable
our clients vision to
come to life.
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MBOMBELA STADIUM
I CONIC SPORTS STADIUM
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MPUMALANGA HIGH COURT
MPUMALANGA DIVISION OF THE HIGH COURT
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MPUMALANGA HIGH COURT | MBOMBELA SQUARE
COURT AND OFFICE PARK




MPUMALANGA INTERNATIONAL FRESH PRODUCE MARKET
17 BUILDINGS




MPUMALANGA INTERNATIONAL FRESH PRODUCE MARKET
MAIN BUILDING PUBLIC ENTRANCE




MPUMALANGA INTERNATIONAL FRESH PRODUCE MARKET
ENTRANCE AND EXIT GATE HOUSE BUILDINGS
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MPUMALANGA INTERNATIONAL FRESH PRODUCE MARKET
PEDESTRIAN WALKWAY BRIDGE




COMMERCIAL AND INDUSTRIAL WAREHOUSE

INDUSTRIAL DESIGN
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MOTOR CAR DEALERSHIPS
COMMERCIAL BUILDINGS

TOYOTA NELSPRUIT KIA & RENAULT NELSPRUIT MAZDA NELSPRUIT
TIGER W & TYRE WHITE RIVER VOLVO NELSPRUIT CHERY & OMODA



NEW UNISA NELSPRUIT LEARNER CENTRE
INSITUTIONAL DEVELOPMENT




KATEKA LODGE
LEISURE ARCHITECTURE




LODGE
LEISURE ARCHITECTURE
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LODGE

LEISURE ARCHITECTURE
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www.orbic.co.za
admin@orbic.co.za
013 757 0029

Unit 7, 9 Waterlily Turn,
Riverside, Nelspruit

ORBIC

ARCRITECTS
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